THOR

Go Everywhere. Stay Anywhere’



WELCOME

Core Values
Business Ethics
North American Operations Overview

MINIMIZING IMPACT

More with Less

INSPIRING TC

WELCOME

Throughout the process of working on this As the world's largest manufacturer of

report, I've been thinking about what it means recreation vehicles, our ability to impact change
impact change. Thirty-nine years ago, we extends far beyond the manufacturing line.

<ed on a journey to connect families It extends into the open spaces where our

other and people to the outdoors. consumers use our products, the communities
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 COMMUNITY

*  We believe in the invigorating power of
human connection.

¢ We commit to our team members by teaching
our leaders how to nurture, guide, and foster
strong relationships with them.

¢ We commit to our customers through
the products we build and the experiences
we provide.
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TRUSTWORTHY

We do right by our team members, our
customers, and our communities.

We strive to operate in a way that our word is
trusted and people know we will always deal
with them openly and with integrity, in all areas
of our business.

This is reflected in our commitment to provide:

o Safe work environments for our team members. High
quality products for our customers.

o Sustainability and global citizenship: initiatives for the
betterment of our communities.
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COMPASSIONATE

We treat others with dignity and respect and
practice thankfulness and gratitude.

We build trust with our team members and our
customers through caring and transparency.

Our leaders listen to feedback, are genuine and
sincere, recognize and appreciate others and
practice forgiveness.

ADVENTURE

We are nimble and innovative. We explore new
opportunities and possibilities for grovx)_jch across
our business, for our team members and our
customers. ; ;

We acquire companies that will grow our mission
of human connection through outdoor discovery,

_wherever that may take us.

We empower our team members to seize the
opportunities around them and give them
avenues to grow and learn.

We embrace and drive change, enabling our
customers to Go Everywhere, Stay Anywhere.



business ethics is used as a guiding prlnaple

.3.'

Not only do strong business ethics beneflt our team Wlthln THOR, it aIso helps bu:ld

believe in. Our vendors are also expected to embrace our business ethlcs pollcy
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a}lstrong
relationship with our customers as they can see we have the same values and standa‘ds t_hey

B.—h

THOR requires team members, based on role and level in the
organization, to participate annually in business ethics training. Providing
our team members with resources to help make good decisions through
an ethics program cultivates strong teamwork and productivity. Issues can
be communicated anonymously using our multilingual third-party hotline
via phone, email or online inquiry system. Every report is investigated and
corrective actions are implemented. THOR protects team members who
report issues from any retaliation.
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HUMAN RIGHTS

We understand the responsibility to protect and respect human rights
and commit to operating our business consistent with internationally
recognized human rights. We are dedicated to creating a workplace that
respects and values people with diverse backgrounds while enabling our
team members to do their best work. All of our company policies that
relate to human rights can be found on our website.

ETHICS TRAINING & REPORTING




NORTH AMERIC
OPERATIONS OVER

THOR Industries’ humble beginnings 39 years ago started with the purchase of
Airstream, and put uson a path to be a leaderin our indusfry. -_Sihce_ then,we've
created thousands of good paying jobs that 'help grow-incomes in our"ih'élus‘try.
We've supported towns across the globe and the communities we call. home through
philanthropy and partnerships. Along the way, we've connected people te,each other
and brought them into the outdoors. : Y M ' i* e,
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COMPANIES

_ YEARS.IN
“BUSINESS

, TOWABLE VEHICLES

sl

MOTORIZED VEHICLES

ASSOCIATES
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TOTAL VEHICLES
MADE & SOLD
IN FY2019
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KIMBERLY, ID
NAMPA, ID
BRISTOL, IN

ELKHART, IN

GOSHEN, IN
NAPPANEE, IN
HOWE, IN

MIDDLEBURY, IN

MILFORD, IN

SYRACUSE, IN
TOPEKA, IN
WAKARUSA, IN

CASSOPOLIS, MI

PENDLETON, OR

SHIPSHEWANA, IN

JACKSON CENTER, OH
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MINIMI
IMP

We're moving toward a more sustainable future by
minimizing our own environmental impacts. We're
incorporating LEAN manufacturing to reduce waste at our
production facilities. We're sourcing renewable energy.to .

-

power our manufacturing centers and our offices. We hope
to build on these successes with continued investments to
increase recycling, decrease waste, and power more_ of oqr_"
operations through renewable energy.
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We have a role to play in supportlng the communltles th t build and
use THOR products. We've focused on three areas wher we can _
have the greatest impact. For young people in ouc hom_etown we ve
developed an innovative and hands-on education prograrh to introduce
them to career opportunities in their own backyard in th‘e recreatlonal
vehicle industry. For our associates, we've mplement’édﬁiﬁ‘ofessmnal
development programs to'help them advance their car‘e’ers, FlnaIIy, we've
taken a strategic approach to our phllanthroplc;__,,efforts and,_greated new
partnerships that will have lasting benefits for all who enjoy. the oUt__doors.
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COMMUNITIES
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LEAP
PROGRAM

Learn. Engage. Achieve. Perform.

In 2017, we began partnering with local schools
in Indiana to introduce students to different
opportunities within the recreational vehicle
industry.

The LEAP program gives students an immersive
experience, bringing them face-to-face with THOR
associates and teaching them about business
management, product design, engineering,
manufacturing, and more.

LEAP has three curriculum levels - fifth grade,
eighth grade, and high school - and each is

tailored to be both fun and educational. We engage
them with problem-solving challenges and team
bonding activities that might be common in a
manufacturing center or in an engineering office.
After reaching thousands of students in our second
year, we're planning to grow the program size to
even more schools.
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OF OUR GOAL TO REACH
5,000 IN OUR SECOND YEAR

*LEAP results for FY2019
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We're providing profé :
associates to increase th cir ea
build stronger communities.

Select THOR subsidiaries Iaunched
certification pro&@?ywell asa tecﬁa
Combined, these pregrams represent al
workforce, which has helpe:
manufaétu_}gr\ f rec

College of Busfhess to design a spEClallzed currlculurn'foguse

’ kil the recreatlonal vehlcle NCUSERYE %y e R AR
Y .'-:, 4

_Th|s rlgorous exec t;\_/e educatlon program prepares THOR’

leaders to addreg. Tftoolays challenges and tomorrows 7k
opportunltles The,i partnershlp withithe Umver5|ty of Notre Dame

3 UNIVERSITYOF
is a unique way to support our assoaates hel;ﬁ ‘them hone their NOTRE DAME
,leadershlp and management skllls and better our mdustry and 18785
[ committios | b0 Gk W o Mendoza College of Business
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Each year, we identify non-“ offt
I'Q .-4 %
direct giving. Many of the @‘E:,gg’m
good work in our hometown,”
the local affiliates of national charrtles
In the last seven years, we've donateg millions to more e than-
sixty organizations and participated in° ‘nGmerous associate
volunteer days. As we grow our business, we continually:

explore ways to give back to communities.

GIVEN TO NONPROFIT
" ORGANIZATIONS ~
: (SINCE2013) /=

b
Q) amevemnrescess  BEACON m&ﬁmm ﬁ i i o

HEALTH SYSTEM OF AMERICA of America INNOVATION CENTER k

s 60+ t)FIRSTF

aali p "'* ® eliminating racism . D E SC E N TS
‘B ©FHRL A B¢ empotwerng wormen Un‘lﬁed. ORGANIZATIONS )(\/\\[\\/‘%e(
tn o ] Hahitat Special Olympics ywca ay SUPPORTED Q\A
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KOA CARE CAMPS

KOA Care Camps support a network of more than 135 oncology camps
across the country, serving 42,000 children and their families. THOR
has supported KOA Care Camps for three years through monetary
support and by providing RVs for oncology camp programs. In so doing,
THOR has helped KOA Care Camps provide positive camp experiences
to children undergoing medical treatment and by helping them build
lifelong memories.

FIRST DESCENTS

We provide RVs and additional support to help equip First Descents in
providing life-changing, outdoor adventures for young adults impacted by
cancer and other serious health conditions.

21
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ENVIRONMENTA
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WELCOM

PICK UP
AMERICA

We're partnering with KOA to help Pick

Up America. This national partnership

PIAC!H(OHIEA&MNEE&EA encourages people to keep our outdoor
spaces clean by pledging to remove trash

National Forest NATI O NAL FO R EST
Foundation FOUNDATION

America’s National Forest and Grasslands
cover over 8% of the surface area of the
United States. They're home to virtually
every form of outdoor recreation. In 2019,

A

3 YEAR we established a multi-year partnership from public lands. In FY2019, 226 tons of
MULTI-MILLION with the National Forest Foundation. The 3 YEAR
DOLLAR PARTNERSHIP National Forest Foundation works on behalf PARNERSHIG GBI © Daegvec,
. ' ey By leaving the trails, forests, waterways,
of the American public to inspire personal .
193 MILLION . : . GOAL and recreation areas cleaner than we
ACRES OF NATIONAL and meaningful connections to our National REMOVE 50 TONS found'them, wiliaERETTEET e

FORESTS & GRASSLANDS Forests, leading forest conservation efforts OF TRASH FROM ) :

IN THE UNITES STATES PUBLIC LANDS experience the outdoors for generations

and responsible recreation. Through our
gifts, they will help to ensure these American
treasures are available to our communities
for generations to come.

to come.

5,000+
CAMPSITES

- - — -
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UCUIO
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ding extensive recycling programs. =

Last year, \ _
environmental impact throug
programs that reduce th@rp u
of waste per unit manufact;rr‘éﬂ :
continued our investment te%leaner v it d\nckes ol
more sustainable energy sources for@ur .'-a‘.-Ti,n.* Sy harh L » A j THOR, through its Innovation and Development
facilities. Still, there’s more work to be .« & Last yeg?,fi institute “L i | am bers'r ights, responsibilities éﬂdl . -  Center and other R&D centers within the.
done, and this year we'll be guided byan - ,,proced&@% ed | R WP fisndcoendon sende GO A 2N S T
internal sustainability committee that will technong e_nvif__gin_-m'ehtally friendly products. - -

help us develop and prioritize our efforts. st s

INDUSTRY, INNOVAT-IOIN. Y
AND INFRASTRUCTURE

I:;QUALlTY

o

o

THOR pr

Last year, we created youth education : LIFE ON LAND -

programs to inspire the next generation
to join our exciting industry. We
sought out non-profit partners with

Through our PICk Up Amerfca program and
partnershlp with NFF, we help make public lands
more sustalnable to be enjoyed for generations
5 ce.rne R ; ; -

strategic charitable giving to better RN e e B> )
the communities where we live, work, o /‘ ”
and play. In addition, we created new el 5 DR $

i, -__‘?‘ " :-

QUALITY EDUCATION

~Through.our LE-AP Program we contr|bute
+ awell-rounded educatlona} opportunity to
our communlty
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MEET THE
FAMILY

Crwse??VTM‘bmfs lightweight travel trailers and js e
| toy haulers for families and adventurers. Since

1988, every Cruiser RV is guaranteed to come W|th

Airstream® was founded in 1931 nd, tc
remains an iconic brand. The longest-tenured
recreational vehicle manufacturer in the world;
Airstream’s travel trailers are distinguished by @
their rounded shape and bright silver finish. Each

Airstream® trailer is made by hand in Jackson
Center, Ohio.

S The Dutchmen I|ne ef travel trallers and fifth
-'wheels are among the mest._recogmzable and

“_|nnovatlve on the market,_'nd come W|th one of the
industry’s best structural warrantles Dutchmen 3
offers a turnkey recreatlonal vehicle experience.

T rthat is attractlve to many young buyers.

= JduUS> .

shapes.; \ Since 1996, Crossroads® has been bringing the
1 ' 7Y VU comforts of home to fifth wheels and travel
trailers with modern design and innovative

features. Crossroads RVs® are built by hand in
Topeka, Indiana.

A

Coach® is the largest manufacturer of horse _rallers
with built-in living quarters.

qUiet ride make omes the best

 travel trai in-class option. S

e & |

: | J-

ol
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ERWIN HYMER GROUP

Our vision is to enable people worldwide to have Heartland® focuses on the next generation of 5"" 4 Keyston@'ﬁ?a/nds are de5|gned and built
unique recreational and mobility experiences. engineering to produce fifth wheels, toy haulers, (\ \ast. Wlth a company phllosop fhat P he %
From reasonably-priced beginner models to the and travel trailers with cutting-edge features and 2 cuStomenabovéall else, Keys é\@ develops ] 7

comfortable luxury class, our 20 strong brands lighter construction for easier towing. Among ___ Innovative systems to make their recreational
provide an unforgettable travel experience for Heartland'sinnovations are a patented improved vehicles easy to use and maintain.
our customers. turning radius, universal docking centers, and

unmatched storage options.

Jayco Pl g R . Poatle

" nghland:Rqﬂg RV® pro uc ;__t% 'Is t a M'ﬂ: | Since 1968, Jayco® has blended quality craftsmanship The whole family can stay plugged in and enjoy Postle Aluminum™ is one of the largest
7. _trailers and toy aulers that are 10% to 15% with innovation to enable generations of family the outdoors in KZ® trlj er's, toy haulers and fifth producers of extruded aluminum components
s go, lIGNTEY than the competltleh'and are tﬁult,twm : fun. Jayco®is uniquely positioned as a full-line wheels. KZ® products are lightweight and have a in the Midwest, serving recreational vehicle
withstand ;Mt dﬁmandlng environments. o _-m__a_n-ufacturer, offering products that range from range of floor plans andfeatures. KZ® trailers are manufacturing and other industries.

Highland is'eader in lightweightand ultra =~ - camping trailers to luxury motorhomes. built in Shipshewana, Indiana, where the company
lightweight recreational vehicles. il D53 was founded in 1972.
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LUXURY VEHICLES

Redwood® luxury recreational vehicles raise the bar
for comfort and interior design. From the inside to
the outside, Redwood® fifth wheels are built with
the utmost attention to detail and are available in a
variety of floor plans.

Thor Motor Coach'’s diverse product lineup includes
many of the world’s most recognized Class A and
Class C motorhome brands. As an industry leader
in innovative design, Thor Motor Coach® builds a
variety of unique styles; sizes,-and-floor plans that
feel custom-made at competitive prices.

30 THOR INDUSTRIES FY2019 SUSTAINABILITY REPORT
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STARCRAFT="

For more than fifty years, Starcraft®has been
making camping fun through their line of
dependable campers. The superior construction
and quality craftsmanship, combined with
Starcraft's commitment to environmental
stewardship, make them a unique choice.

. Venture RV® is a top provider of lightweight and

4 ultra-lightweight travel trailers designed with
family camping trips in mind. With their extensive
knowledge of the camping experience, Venture
RV® optlmlzes every recreational vehlcle for famlly

' adventure. '

TOGO

GROUP

TOGO Group™ is a joint venture with Tourism
Holdings Limited and THOR Industries that's
reimagining the recreational vehicle experience to
improve every aspect of ownership. TOGO Group™
provides innovative and comprehensive digital
applications to make owning a recreational vehicle
more enjoyable, safer, and convenient.

R ;

Roadtrippers® is the nation’s fastest-growing
web and mobile travel planning platform, with
more than 20 million tfips created to-date.
Roadtrippers® is a member of the TOGO Group™.

mighway”

RV RENTAL MARKETPLACE

Part of the TOGO Group™ family, Mighway®
is a peer-to-peer recreational vehicle rental

marketplace that connects ovyners Wlth dlscemng
e_nters who want to connect W|th the outdoo

TOGO

Togo™ is a technology company focused on
improving the recreational ownership experience
through mobile applications and technology. Togo™
is a part of TOGO Group™, providing digital tools to
recreational vehicle owners.
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